
Here is a guideline on where different types of content generally fall in the sales process.

Entertain + Discover

7 Steps to X,Y,Z

Broad Topic E-Book

Contests/Giveaways

Curated Article

Fun, Broad Infographics

Humorous Posts

Interactive Games or 
Quizzes

Top 10 Lists

Our Company: Behind the 
Scenes

Round-up Resource

Snackable Bits

Videos for Fun

Convince + Convert

Case Studies

Demos/Trials

Features/Benefits

Pricing Reveal

Product Comparisons

Product Specific Webinars

Product Literature

Special Offers

Testimonials

Video Demos

White Papers

Awareness Decision

Inspire + Attract

Influencer Articles

Interviews

Our Company: People

Podcasts

Short Stories

Success Stories

User Generated Content

Educate + Engage

Calculators

Detailed Infographics

Expert Guides

FAQ’s

How To’s

In-depth E-books

Influencer Articles

Opt-in Training Emails

Press Releases

Reviews

Slideshares

Tutorials

Webinars

Consideration

Your Content Strategy should include topics for people in each area of the sales process, from when 
they first discover you, to when they make the decision to buy. 

Creating Content: From Discovery to Decision
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